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Agenda

Opening Remarks, Dee Choubey

Consumer: Market Opportunity, Cynthia Kleinbaum
Consumer: Content Strategy, Jeff Frommer
Consumer: Product, Tim Hong

Enterprise: Marketplace Strategy, Phill Rosen

Data, Tim Hong & Phill Rosen

Financial Update, Rick Correia

Q&A, All Speakers




Opening Remarks

Dee Choubey
Chief Executive Officer







Scale

Growth

Performance

© MoneyLion

MoneyLion at a Glance

« 5.4M Total Customers
« T1.3M Total Products
« 700+ Global Employees

4 Offices

« 101%: Y/Y Total Customers growth in Q3 2022
+ 63% Y/Y Total Originations growth in Q3 2022
« 103% Y/Y Adjusted Revenue growth in Q3 2022

+ 55%+ Adjusted Gross Profit margin
+ §68 ARPU for G3 2022
+ <& month payback period on customer acquisition

Adjusted Revenue ($ in millions)

latt
100%+ |
CAGR
/ $165
$76
$40
2019 2020 2021
YIY Growth 90% 7% 34%-100%



The Evolution of Financial Technology (Fintech)

Web Mobile Everywhere
Fintech 1.0 Fintech 2.0 MoneyLion

e” Liori



Today's Presenters

Dee Choubey Rick Correia Tim Hong
Founder, CEC, Chief Financial Officer Chief Product Officer

& President
RIL

| :"Ill-ll'l

Cynthia Jeff Frommer Phill Rosen
Kleinbaum Chief Content Officer Even Financial CEQ
Chief Customer Officer

MALIK A

FJ Adobi




Board of Directors

John Chrystal (Chair) Dwight L. Bush Dee Choubey Annette Nazareth Matt Derella
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Jeff Gary Lisa Gersh Michael Paull Chris Sugden
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MoneyLion’s Global Team

New York, NY Jersey City, NJ Santa Monica, CA Kuala Lumpur




Content

We are rewiring the
financial system...

Oy TIHE YU NoNEY




.+ S0 we can positively
change the financial path for
every hard-woglgiRg American

N~

—




MoneyLion

Rewiring the financial system

MALKA

Content at the speed of culture

C\/CNI
C VLCIN

The definitive search engine
for financial services

MoneyLiori




We are building a
personalized mass
market offering

© MoneyLion

Marketplace
Third-Party Product Offers

S un

Earn up to $3,000

Ewrving it Lpft onm raies '3

Data

Products

MoneyLion First-

Party Products

14



Content, Marketplace, Products and Data
Fuel Our Flywheel

More Consumers & Data

More Channel Partners a

MoneyLion

Better Recommendations

More Product Partners
& Products

More Conversions &
Better Monetization

Improved Consumer Outcomes
© MoneyLion

15



Our Consumer offering
is a full-feature money app



We connect consumers to
curated money content,
so they can achieve their
money goals

© MoneyLion



We empower
consumers to
take control of
their money

Manage Rownd Ups

wlith Rosnd Wpe, pos'va irvested

$1,602.29

Win §250 with Round Ups We make i sasy 1o invest

with as litle g g5




Our Consumer
marketplace provides
personalized and
actionable offers




Our Enterprise marketplace powers
the entire fintech ecosystem



Disruptive Marketplace Technology




We are leading the way
in fintech 3.0



Massive and Expanding Market Opportunity

Enterprise Consumer

$185B $250B

US Embedded
Finance Market

LIS Mon-Financial
Services Digital Ad
Spend

U5 Financial
Services Digital

Ad Spend




Key Investor Takeaways

Powerful Combination of Content,
Products, Marketplace and Data

Core competencies position us to benefit from
emerging revenue opportunities




Key Investor Takeaways

Strong Unit Economics

Strong unit economics resulting from
our powerful flywheel




Key Investor Takeaways

Built for Profitable Growth at Scale

Attractive long-term margin profile and adequate
runway to support us through profitability




Key Investor Takeaways

Massive and Expanding TAM

Uniquely positioned to provide personalized,
mass market offerings




Consumer:
Market Opportunity

Cynthia Kleinbaum Milner
Chief Customer Officer




168M

Americans

are Underserved

() MoneyLion




Americans Feel Like Money Controls Their Lives

6in10

Americans wake up
in the middle of the night
worrying about money

& MoneyLion

200X/year

Number of times
the average American checks
their bank account

6X/day

Number of times
the average American
worries about money

30



Money vs...

Relationships
or Politics

Likelihood to t'alk 21%..
about something else
versus mone Pop Culture

’ 32%.....

31

eMoneth\‘



3in5

people have faked
their financial reality
on social media




Average Mumber of Correct Responses {out of 5) (7

6%

of Americans cannot

answer more than 3 basic
financial questions (2




Higher Financial Literacy

& . &

~50% more likely ~80% more likely Half as likely
to have an emergency fund to have calculated their to only pay the minimum
retirement saving needs credit card payment



The Financial Literacy
Vicious Cycle

/

V%

Impaired

Decision-

W ELT

Financial
stress




Growing trends enabling
America to break the cycle

1. Embedded Finance

2. Financial Influencers

3. Adoption of Fintech

36



ey anil For those who st

change to tide them over ~ pf-:'S,IrRE'lﬂﬂ

E m b e d d Ed Today's personal loan rates
Fi nance Savings § —— ‘I

% Financial Advisors

Insurance

Match people with the

financial products and
Credit Cards 5 (B

services they need, when and i
where they need it )

Mortgage " Mass Media




ST TREND: EMBEDDED FINANCE

500 min / day

is the expected digital media
consumption for 2023

€ MoneyLion



2ZND TREMND: FINANCIAL INFLUENCERS

Adoption of social
media as a source of
financial education

€ MoneyLion

Percentage of Utilization by Generation

49%

9%

Baby Boomers GenXers Millenials Genlers

8th &th 3rd st

Ranking Within o Generation



Younger generations are
turning to social media
and financial influencers
to get financial advice

a MoneyLion




Adoption
of Fintech

ARD TREND: FINTECH

Overall Adoption of Fintech

80%

58%

2020 2022

2



MoneyLion is capitalizing
on these trends



ell Liori

We meet consumers
where they are

We teach them about
finance in an engaging and

personalized way

Products & OMfers

o e ]
TRt e o e

-]

We enable them
to take action

43



Traditional Marketing Funnel

on 2t [
f ¢
Google

MoneyLion Marketing Funnel




15)

—

The MoneyLion /( Personalized Daily \
Virtuous Cycle

Money Content

Empowerment, Actionable Offers
Relief, Joy




Consumer:
Content Strategy

Jeff Frommer
Chief Content Officer




/ Start investing Increase my income
“» Save for a rainy day

Ask for a raise
2 Buy a house
&» Save for retirement

Improve credit score

LJ Get a cash advance

el We will become the destination
for every money decision.

Welcome @ chi

2 Save for my MBA R Find a side gig
— Pay off debt |

& Buy a new cal

F 47
e MoneyLion 8 Save for a vacation



There are a lot of places
to get money advice from...

Search TikTok YouTube Websites

00066

eMolﬂyLim' 48




“In our studies, something like almost 40% of
young people, when they're looking for a place for lunch,
they don't go to Google Maps or Search.

They go to TikTok or Instagram”

FRABHAKAR RAGHAVAN, GOOGLE SVP
JULY 18, 2022

AL REPORTED BY TECHCRUMNCH

G,




BERI: Y
- Student Loan Payment
.. Pause EXTENDED!!

e NReR-aT

People are turning to
creators & influencers

Driving $104.2B in
commerce annually

50




If you bought work shoes that
made you two inches taller
(because tall guys statistically
make more money), could you
write them off?

Ima cgntent crliatm. and 3

wann! uy some uccycarg_l
write it off 1::r'1 oy t#xt—*b"l‘-'

] 0~ )




- Student Loan Payment
. Pause EXTENDED!




MoneyLion
Creator Experience

We curate the best money
advice and allow creators to
get paid and seen when
they talk about money




MoneyLion e
Creator Experience

LESS
STRESS.

MORE
Authenticated Creators 1 50+ | FUN.
Walcoma o the MonayLian Craator
Experience. THE place o gel paid and

Money Content 140,000+
Aggregate Social Reach 3 0 M +

MoneyLiori




Consumers are
Consuming More Content

® 155%

Increase in watch time
manth over mon th

) 160%

Increase in consumers
watching at least 50%+
of the video

~ T218%

e just in the last
weeh an shares




il Transactions

Personalization is the
future of finance




Advice,
not ads




Meet Tina

=1 $45K Annual income

i 620 Credit score

? Philadelphia

y

~ Has a baby

% Costly rent

Instacash customer

= Buy a new car

58



A e Il
Tha Basl Cars o Drwvae On Ubaer - MyreCar

What Are The
Best Cars For __ Sl
useR & LYFT? IR

4

BEST Car For ]
UBER & LYFT?

Bt T TH 4]

Besl Used Cars for Uber and Ly® Deves - Corsumer Hepors
tawr e Canw by LD R TR a—



© MoneyLion

MoneyLion is the Shortest Distance
Between Content and Action

60



Meet Bob

Ed School teacher

=1 $85K Annual income =
. &= Home owner

: >
— 1

ul Managed investment account

4 0 Credit score =

? North Carolina i Save for a vacation

€ MoneyLion

61



Every Day Money Decisions
See Something To Do Something

Partner Marketplace Product

. . Partners 1st Party or
Advice Engine 3rd Party
a8 ) T s 3
"®loverstock f"ﬂ_j‘
GameStop o
S L7
% Fanatics p——
SoFi®i s Upstart
Locker #"achieve 3% Best Egg
- V, \Z Y,

e MoneyLion 62



Advice to Acquisition

Marketplace Product

Partner a
Advice Engine o ’ Partn g"'_"-"& 1::"':3@ or
@ 0

' ) l/_ « )
®loverstock r"lf\
GameStop 1 L;:.*-
= Fanatics 5 e S

SoFi%i #sUpstart
Foot Locker
. g | Jachieve 3t Best Egg
9 _/ Enterprise and Media i j

Capabilities

€ MoneyLion -



EVERY TIME YOU MONEY







Holiday
Campaign

© MoneyLion




2 X

eMolnyl.h\‘

-
w7 ik
In the fragmented experience

customers have today ,

67






eMolnthﬁ

We will be the first destination
for every time you money.

69



Consumer:
Product

Tim Hong
Chief Product Officer




Discover

Daily destination for

personalized content




Trending

Discover ", ‘
Personalized daily content 's |
powered by contextualized data 5“!‘1:3:01--




Trending

1004

Discover

Discover

The inspiration that comes
from knowledge, combined with ey G ey g ¢
the tools to take action + Mo Gonrin . 4708 q

> ANE L E

* Ol comdary o B oetead

F liiree Svatps Twosm

fa

6 MoneyLion




Engagement

Our content strategy is working

eMolnthﬁ

Increase in overall engagement across our
platform in Q3 2022 compared to Q2 2022

T4



Discover

Curated playlists on
the latest topics

6 MoneyLion

Playlists

103

Discover

LT

[ p——

Holiday
Money Hacks

Holidey Maores Hsci Fics Tz Baat |rrlstion
1 widem

FicecE
L L]
Playlizie Curated for You

MoneyLion Origanal Senes

24
Ham 5
Buscha

L




Products & Offers

Marketplace

Products and offers
personalized for you




Products & Offers

104

Products & Offers

Marketplace

Products and offers
personalized for you

a MoneyLion




Marketplace

Integrated ad and offer serving
capabilities directly throughout

the MoneyLion app

1A

Products & Offers

Products & Offers




Product
Announcement




Premium MoneyLion
Membership

$ 9 -9 gfmnnth

Rolling out the newest evolution of
our premium membership

eMolnyLinﬁ

Exclusive benefits

80



We are rewiring the
financial system...

Oy TIHE YU NoNEY




Enterprise:
Marketplace Strategy

Phill Rosen
Even Financial CEO




Content

We are rewiring the
financial system...

Oy TIHE YU NoNEY




We're the
Ultimate Platform
for Embedded Finance

We enable any company to
add financial products to
their business with our
marketplace technology

Insurance

Credit Cards

Mortgages



The Engine for Financial Services Offers

Compare personal
loan rates and apply
in minutes.

Consumer comes Consumer submits Consumer gets
to a partner information personalized results
Website / App / Entry Point It takes less than B0 seconds Partner gets paid

& MoneyLion 85



Single Integration Connects to All Products

-
Loans
[as =

@ Savings

Page

@ @ Insurance
L

Credit Cards
Any Business Marketplace
ARl Student Loan
Refinance

Plus Mortgages, Credit Building and more

=y .
{ =y MoneyLion

e




Limitless Variety of Turnkey, Flexible
and Native Integration Options

lendi o T

Get Matched With Perscnal Loan wacion
Offers In Less Than 60 Seconds — — S l:umpare FEFS'IJI'LH[
lean rates and apply
in minutes.

change to tide them pser

Today's personal loan rates
T PIRSOALALID RATIR

Partner Page Embed Native API

Link out to our hosted
white-labelled or co-branded pages activate in minutes

Embeddable widgets Experiences and apps -
build anything on our AFPI

_r":""\ ;
{ =y MoneyLion




lendi
Partner Page |
Get Matched With Personal Loan

Link out to a hosted white-labelled or Offers In Less Than 60 Seconds
co-branded page

Partner Pages are our hosted, turnkey
marketplaces that let partners monetize in
minutes, with customization options for How much do you need?
partners’ brands i Mt

55,000

a MoneyLion




lendio

il e lendio | lendi lendi
L Sy mp—
Dok M atched Gat Matched Witk Padsanal Lo Gal Matohed Wak Personal Lesn
|l_:!‘r""d| CFifare Im Laof Dfers In Lote Thon &0 Seconds DFffers bn Lesa Than 80 Soconss

Lot Ml Pl WY 10 Parsonsd Loss
Orffews s Less Thas 80 Sepore

ENTRY POINT GUICK AND EASY PERSONALIZED
APPLICATION PREQUALIFIED CFFERS

') MoneyLion




We helped Lendio
grow revenue
nearly 80% MoM

=) '
.=/ MoneylLion

Even's versatile solutions have allowed us to expand
our support of the SMB community, and to date,
has helped match over 4,000 of our businesses
with consumer capital offerings. In our short time as
an Even partner, revenue from the partnership has
grown nearly /5% month over month. We are
excited to see how our partnership with Even can
continue to grow.

Nichole Enoch

Head of Value Added Services

lendio




Embed

Embeddable widgets activate in minutes

Embeddable widgets provide a more
seamless experience on a partner’s site
and activate with only a few lines of code

a MoneyLion

INSIDER

JUMPTG Saction
money and for those who just need a bit of
change to tide them over.

Today's personal loan rates

Creo-i Rty

=
b
LENDING!




EXAMPLE

INSIDER

e B0k A e -

T
Toctay 3 prrsonf Todey s persorsl lon| Dy B Eriraaal loan ralng

Tty i o el i £ %S

ENTRY POINT GUICK AND EASY PERSOMNALIZED
APPLICATION PREQUALIFIED OFFERS

') MoneyLion




By enabling us to easily integrate useful financial products
into Insider's personal finance content, Even has greatly
enhanced the experience of our readers. The bottom line
is that Even's powerful platform — one that provides our
audience with the kinds of personalized financial products
they're looking for — has brought us more user
engagement and monetization. We are thrilled to continue
to work with Even to further enhance our marketplace
programs and continue to grow the services we can offer
to our readers.

Jennifer Streaks

Sr. Personal Finance Reporter & Spokesperson

INSIDER

{7 MoneyLion

e




Native API

Experiences and apps -
build anything on our API

For ultimate flexibility, build any financial
marketplace experience, within guidelines,
directly on our APl—for apps, websites, or
any touchpoint

& MoneyLion

Compare personal
loan rates and apply
in minutes.

/1.959- Z-3 Years 5260
29.99%

Representative Examiple: For Example, a four
wear 350,000 laan with an interess rate of
15.&9% and correspondirg APR of 1834

i Nave an estimaed m




EXAMPLE

lantern  soFis:

1par SO
Compare pe al How much do § What's your nfl What's your named] What's your Seclal Security G W
loan rates and apply borraw? numbser? ood news! We

in minutes. 3 - . . found 12 affers.
10,0

R36. 000 4B . RESD 73NN

ENTRY POINT QUICK AND EASY PERSONALIZED
APPLICATION PREQUALIFIED OFFERS

MoneyLion




CASE STUDY

Lantern by SoFi

Utilized our APl integration to power
loans, credit cards, and life insurance on
Lantern by SoFi

lantern | soFi

& MoneyLion

By implementing Even's technology, we
have been able to build a multi-vertical
financial marketplace and more than
double revenue and engagement.

Michael Bourgeois

Business Lead

SoFi £




CASE STUDY

Even + Achieve

2022 ACHIEVE ENGAGEMENT METRICS

Our platform drove 100%+ annual channel growth
rate with achieve

Utilized Even AP| to drive customer acquisition and engagement across O . . I . I I I I I

personal loans, HELOC and debt resolution Jan Feb Mar r May Jun AUE P

Leveraged advanced analytics and reporting to understand consumer needs
and evolve product offering

First to market with HELOC wvia the Even network, providing broader “struggling

st
to thriving™ consumers with access to capital ACHIEVE ORIGINATION METR

2021 2022 YTD

Opened new channels and increased customer acquisition

Even shares in Achieve's long-standing

h to help consumers
get on a path to a better financial future. Through our partnership
we Ve bee d our reach to serve mong
peaple in need o

Dave Frame

Chief Marketing Officer

A achieve




As ane of Even's longest-standing relationships, we are thrilled to

A U DSta rt have partnered with an organization that shares our goal to provide
consumers with effortless access to credit. Over the many years we
have worked with Even, we have been able to open several new
channels and test new products in the market that fit the needs of
our consumers. Since launching with Even, we have seen
meaningful growth in both engagement and originations year over
year. With Even, we are continuously looking for ways to further
expand our relationship with more unigue and innovative
experiences for our consumer base, and look forward to what the
future holds.

Cortney Hamilton

Senior Partnerships Manager
Upstart

o
=}

(=) MoneyLion




3% Best Egg

Partnering with Even Financial has been paramount to
our mission of offering simple, accessible, and
personalized financial solutions to help people
confidently navigate their everyday financial life. Even
Financial has robust and detailed reporting, which we
leverage with multiple teams across Best Egg to ensure
we provide competitive offers in the market. Since
partnering with Even Financial, we have significantly
increased our consumer reach through the platform.
We are excited to further develop our marketplace

programs together.

Chris Milone

Chief Marketing Officer

£ ) MoneyLion

The team at Even Financial is one of the bestin
the industry. They are partner-friendly, which
makes building relationships and trust easy. [t is
a symbiotic relationship, and they are quick to
resolve problems. They also have some of the
most valuable pieces of data to help support our
Best Egg business.

Amanda Share

Director of Partnerships J
Best Egg e 1.4




Tech Platform with Track Record of Driving Results

Key differentiators of our platform

e Sophisticated matching engine enables efficient marketplace

e Machine-learning powers instant, customized consumer offers

e Seamless, flexible integration delivering native experiences

e Lowers operating costs while ensuring programmatic compliance

=y .
{ =y MoneyLion




Our Marketplace Drives Higher Results
Compared to a Single Lender

o



Evolving Marketplaces and Ecosystems

Marketplace 1.0 - Static

iy vista:

flights 1.0 alta

Gaod
listings 1.0

Professional
people search 1.0

Online payments 1.0

Fimancial services
search 1.0

:' MoneyLion

YaHoO! A?A

The
i IVIOICE

MONSTER

-t
[linll

Tt

le-ndﬁgrree
credit karma

Marketplace 2.0 - Programmatic

Search for GOG'Q'E F|Ight5

flights 2.0

Good
listings 2.0

Frofessional
people search 2,0

Online paymeants 2.0

Fimancial services
search 2.0




Consumers
Prefer to Shop
via Marketplaces

Reach more qualified consumers
by participating in marketplaces

Diversify your acquisition channels beyond
costly walled gardens and social nhetworks

© MoneyLion




Our Marketplace Drives
Higher Results Compared
to a Single Lender

eMoneyum‘

Product Partners

o

Upstart
SoFi &2

3£ Best Egg
/¥ achieve

=i LendingClub

)

L

..and more

104



Embedded
Finance Drives
High Intent Users

Capture consumers at sites they trust and
visit regularly at the right time in their
decision making process

{=) MoneyLion




Broad Network of Channel Partners
and Product Partners

Diversified Mix of Channel Partners

w Financial

BENZINGA pubdlishears

A T Huse

CNBC news sites

Praciict

¥
BestMoney credit sesame comparison
sitas

'ﬁ. lendio 3% Best Egg Financial servicas

& LendingCiub |EIFI|ZGFH EoRm providers

- Mambsarships,
errcwen W houzz associations &
othar

(=) MoneyLion

%,

Leep Partnerships with Top FProduct Parthers

Loans FF Best Fgp ngi I:'_i M Upstart ‘,uf"m: hieve

2

¥
credt @ Petal  CreditOne  goserve

carnds

Student loan saFi t:i ﬁ p!ih!F.EL?
refinanca earne s-t LEﬁdKE'H

citi  civBank

Savings "
!‘ﬂall_'l:ut'?: SoFi ca.pcr::?

Insurance LM ETHOS & bestow




Our Marketplace Benefits All Parties

Channel Partners

Increased monetization

¥ Proven greater monetization

¥ Comprehensive turnkey
financial institution access

¥ Managed compliance

+ Backed by machine-learning
recommendation engine

© MoneyLion

S

Product Partners
Build profitable portfolios

Froven |ower cost of acquisition
Lower delinquencies
Lower charge-offs

Access to vast high quality
organic network to reach
Consumers

Consumers

Optimal user experience

¥ Real-time financial products
gearch, comparison and
recommendation

¥+ Access to products from broad
set of financial institutions in
one place

v Fast and accurate matching
and recommendation

107



Flywheel Effect Driving Growth

Improved Consumer Outcomes

More Financial X
\ More Conversions &

Lo Better Monetization
& Products

ﬂ:‘b MoneyLion

Better

Recommendations More Channel Partners
& Larger Marketplace \

More Consumers
& Data




Milestone: Crossed
1,000 Enterprise Partners
on Enterprise Network

“ lendio

Upstart

SoFi# 3¢ Best Egg

INSIDER  A?achieve

BENZINGA )

i4 LendingClub

...and more

a8



Milestone: Exceeded
$6B in Financial
Products Facilitated see

$4B
) l

207 2018 2019 2020 2021




Milestone: Over 32M
Full Consumer Profiles
via Our Marketplace =

18M
QH l |
™ .

oM
207 2018 2019 2020 2021

3Ism




Powering

the Next
Generation
of Embedded

Finance

(=) MoneyLion

=)
%

Qur embedded finance infrastructure enables any
company to offer financial products...

Products Partners
{E.g., Financial Institutions
Channel Partners SR el

|E.g., Mews Sites, Content Publishars, Froduect
Comparison Sites, Financial ingtitutions)

Loans

Savings

Insurance

Credit Cards

Mortgage

...and forms 2 massive 1,000+ Enterprise Partner netwark

Mrachieve 3£ BestEgg SoFifi

Upstart




Marketplace & Network Products Content

MoneyLion

Connecting people with the financial
content and products they need

=y .
{ =y MoneyLion




Content

We are rewiring the
financial system...

Oy TIHE YU NoNEY




Data

Tim Hong Phill Rosen

Chief Product Officer Even Financial CEO




We are rewiring the
financial system...

Oy TIHE YU NoNEY




Massive Data Set Enables
Incredible Features and Insights

(=) '
%/ MoneyLion




Large and Growing Consumer Database

Deep insights on U.S.
consumer’'s needs Growing Consumer Touchpoints

1 Consumer info

2 Qualification attributes /
3 Intent data
4 Conversion estimate _a a /

15 2018 2017 2018 2018 2020 M 2022

9 MoneyLion 118



Unique and Invaluable Data Products

In all-time financial products facilitated through our marketplace

r ~
Upcoming products include:

Fraud, income detection, enhanced filtering,
user scoring [/ attributes:

user intent scores, user propensity scoras,

brand relevance scores, gecgraphic waighted
scoring | models

-~
L

19




Full Funnel Insights and Robust Data Platform

Funnel insights drive better Data capabilities
conversions and revenue

Rich Data Sets

Transparent Reporting
and Insights

Al and Machine
Learning

120




Financial Update

Rick Correia
Chief Financial Officer




Where the
Rubber Hits

the Road




Business
Model




Business
Equation

Top of Funnel

Efficient Acquisition (CAC)
v

Total Customers

Profitable Conversion (Payback)
v

Cross-Sell (ARPU)

124



Marketing Mix
Shifted Towards
More Efficient and
Sustainable
Channels

Driven by our content and
marketplace synergies

€ MoneyLion

Fully-Loaded Customer Acquisition Spend Mix Percentage
Data

Q3 21

Q4 21

Marketplace
Assets

Q122

Q2 22

Q322

125



Customer
Acquisition and
Lifecycle Strategy

Unique top of funnel drove 30+ million
total inquiries and nearly a million
customers added in Q3 2022

Quantitative lifecycle engine powers
product consumption and cross-sell
resulting in 2.1 Products per Customer
in Q3 2022

€ MoneyLion

126



We Get to be Both Growth and CAC Greedy

Acquisition: Total Customers (V Fully-Loaded CAC

+800K

$30 Only spent $6M acquisition
dollars to acquire ~800K Total
Customers (in @3 2022

$20

$10 Data: $1
Brand / Marketplace: $4
50 Paid Digital: $3
@321 Q4N @122 Q222 Q322 Q3 21 Q4 21 Q122 Q222 Q322
Q/Qgrowth  22% 18% 19% 17%
Y/Ygrowth  129%  115%  112%  101%

a MoneyLion 127



And at Industry-Leading CAC Levels

~$100

-

Leading Fintechs

Industry

$25

Q4 21

Q122 Q2 22

MoneyLion

Q322

128



Total Products” Consumption

Q12021 Q3 2022
Mix of Total Products Mix of Total Products
Consumed Consumed

Content and Marketplace synergies
are driving product consumption

ey

Q11 Q2 63 G o1z Q2 @3
Added in Q1 21: Added in Q3 22:

QG growth W% 17% 6% 12% TEMs 12%
640 K YWY gmowth  67% Tat%h e Tt %% 6% 142' I
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Business
Equation

Top of Funnel

Efficient Acquisition (CAC)
v

Total Customers (

Profitable Conversion (Payback)
v

Cross-Sell (ARPU)

130



Cumulative ARPU

By initial product consumed

BIERY TIME YOUMNEY

$130 cooeeaen
Opportunity for
lifecycle & content to
$75 drive ARPU retention
and expansion
$70
$65
12 months 24 months

6 MoneyLion
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Adj. Revenue & Payback Periods

Our Unique PAYBACKPERID 2 3 WA
Marketing Strategy
is Working

Q% 21

Shortening the payback period
while increasing customer
acquisition
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Consumer Adjusted Revenue ()

Retention by Cohort

Lifetime
Performance of 032022
Every Cohort - 202 .

Driving Significant
Recurring Revenue

- 2020

2019
—— - .

2018 2020 201 Q3 2022
Annualized

—— Extending Lifetime Value —

Increasing Mix of Recurring Revenue ——
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Breadth of Product Solutions Drives Massive
Consumer Relevance and Revenue Diversification

Consumer: Enterprise:
First-Party Products Third-Party Marketplace and Media Revenue Diversification

+ Instant Transfer Convenience Fees + Affiliate Fees
+ Interchange / Payment Network + Enterprise SaaS Contracts
« Membership Subscription Fees + Advertising Fees
+ Tips + Influencer, Creative, Media
and Content Management Fees
+ Interest Income
+ Cardholder Fees
* Wealth-RIA Admin Fees

o Q421 @122 Q222 G322 Steady
+ Crypto Commission State

- Consumer = Enterprise
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Modeling Forward-Looking Adj. Revenue (©)

lllustrative: Next Twelve Months ("NTM")

Returning Customer Current Quarter Adj. Revenue Retention Returning Customer

Adj. Revenue Revenue Annualized 80 - 85% & Adj. Revenue

1/2* of 12 mos.
Incremental Adj. Customers () Added v Blended ARPU Incremental

+ —

Revenue NTM o 1/2 x $70 Adj. Revenue

* Half-year rule

NTM Total
Adj. Revenue
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Financial
Outlook




Adjusted Revenue

Annual Adj. Revenue €} finn miliions)
$320 - 330
a7% Medium-Term Target
35-50%
$169 Revenue CAGR
$76
$40

2019A 2020A 2021A 2022E
Y/Y growth 90% N7% 94% - 100%
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Adjusted Gross Profit

Annual Adj. Gross Profit (7 (it mifians)
% margin 4% 51% 63% 55 - 60%
3176 - 198
79%
$104
$38
$2
2019A 2020A 2021A 2022E
Y/Y growth 171% 69% - 90%

6 MoneyLion

Medium-Term Target

55-65%

margin

138



Adjusted EBITDA

Quarterly Adj. EBITDA &

($14)

(&10)
($13)

($32)

Q4 21 Q122 Q2 22 Q3 22

Near-Term
Profitable

Ended Q3 22 with $189M of cash.

Runway well beyond point of
profitability

$15M+ annualized fixe

savings actioned in Q&4 22

Medium-Term Target
20 -30%
positive
margin

139



Expenses as % of Adj. Revenue

Historical investments in infrastructure and revenue mix
are driving operating leverage

Variable and Fixed Expenses as
% of Adj. Revenue €

159% Medium-Term Target
1 K 55-65% Variable
17%
11“ r‘'-.|":"'_I-"_r:..r'|r T!Irhll e :I rl‘. -HI : |r1pr
90% .
B 80%

15 25% leed

[I. f .—-—.—- chnclog. prtession I[I .
2Chnology. P ofessiona

Gile 21 Q22 Q2 22 Qz 22
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Financial Summary

Driving growth and profitability across our businesses

FY 2020
5 —..|||||-||-|5:| Oy 2020
Acjustid Revere by Tips
LT ETT T 04
Enberprias 0.9
Adjusted Revernue = F25.4
Adjusted Gross Proft (7 14
Adjusted EBITDA &= 12T
Total Oviginations '™ $1EE
5.7

Prowigken os ‘W of Oniginations &

€ MoneyLion

FY 201
ol 20N Q2 zon Q3 2o Q& 201

N6 334 F388 £44.9

2. a2 a1
£325 £36.5 FL20 640
$154 22 $27 $357
1.3 LE135) 1$20.5) E3E)
Fal §2: $07 BaBE
259 5.7 6% 55%

Fr2022

# ) e v Q2 2022 Q3 2o

§457 $E0.0 51

208 &1 i3

665 8L 5853

e $i81 £45
L$24.8) £18.5) ($14.3)

e TR ] §h

6% 54% 3%
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Reconciliation to Non-GAAP Financials:

Adjusted Revenue

FY 2020 Fr 20 Fr 2022

1% millions) Q& 2020 @120 Q22021 Q32021 Q42021 Q12022 Q22022 @3 2022 FY 2009 FY 2020 FY 2021
Total revenues, net (GAAP) $§325 $331 £38.2 L2 $55.5 $69.7 $87.3 £88.T $58.3 $79.2 171
Add back:

Amaortization of loan origination costs 0.5 a1 0.5 0.5 15 0.3 0 0.3 35 1.8 25
Less:

Prowision for loss on receivable - subseription receivables 23 (0.2 10,9 (1.0} (1,01 [.E} (4 3] (1.3 (6.7} [.8) (3.2)

Prowizion for koss on receivable - feas recelvables {0,721 (0B} (1.3} 1.7} [2.0] [2.00 (2.2) (2.6} ((sk)] (L&) (B.6)

Rewenue derived from products that have been phasad out 0.2 0.1 0.0 (00} (0.0] 10,60 10,00 10,00 [16.7) [1.8) a1
Adjusted Revenue (ron-GAAP) $25.4 $325 $36.5 $42.0 $54.0 $66.5 $841 $85.3 £30.9 £76.0 £164.9
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Reconciliation to Non-GAAP Financials:

Adjusted Gross Profit

FY 2020 FY 3021 FT 2022

[ millions) Q& 2020 @120 Q2220 Q3 2021 Gl 20217 @12022 Q22022 Q320232 FY 2019  FY 2020 FY 2021
Total revenues, net (GAAP) $.5 $331 $38.2 462 £55.5 5687 £87.3 $B8.7 §58.3 $ra.z £
Lesgs:

Cost of Sales (.6} [13.6} {15.9} [17.3} [12.9) [29.4) [39.2) [39.6) {81.7) {38.6) (66.5)
Gross Profit (GAAF) §13.9 $18.3 $223 $27.0 $35.6 §40.3 £a80 £49.1 176 $40.4 §104.

Fross Profit Margin G2% 5% 58% 6% 548 50% 559 55% J0% 519 619
Less:

Revenue derivad from products that have been phased out .2 1 0.0 (0.0} (0.0} (0.0) (0.0) (0.0} [16.7]) 1.4 {1
Adjusted Gross Profit (non-GAAP) §14.3 $19.4 $22.3 $21.0 $35.6 §40.3 £551 £43.1 1.4 $36.5 $104.3

Adjusted Gross Profit Mavgin GE% EO% 61% G40 5% E1% 58 L 48 519 53%
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Reconciliation to Non-GAAP Financials:

Adjusted EBITDA

FY 2020 FY 201 FY 2022
(& millions) Q4 2020 @1 208 @2 207 Q3202 @ 2021 Q12022 @32 2022 33 2022
Met incame (loss) (GAAP) ($30.4) [$73.4) ($39.2) (%24.6) (832.2) ($10.0) {$23) ($21.0)
Add back:
Interast expansa related to corporate debt 06 15 1.8 1.6 12 14 7 29
Income tax expense (benefit) a0 n.a a0 (0.0} 0.0 (28.4) 0.0 oa
Depreciation and amorization expengs 0.3 0.5 0.5 0.5 0.9 a.4 6.0 B.2
Change in fair value of warrants TG nz e 5.5 147 (3.9 {3.0) (040
Charge in fair value of subcedinated corvertible notes L0 324 88 a7 = - - =
Change in fair value of contingent considaration from ME&A - - - - 10.8 b7 (B.5] 0.2)
Stoch-Dased compensation (.6 0.6 1.3 06 28 33 B.2 51
Dne-time expenses 0.3 L (2.2 T.2 2.8 L8 20 31
Less:
Crigination finencing cost of capita (3.2 [2.8) 31 {3.5) {3.4) - - -
Adjusted EBITDA (non-GAAF) {813.0) {81.2) ($13.6) [$20.5) {§31.8) [$24.8) {$18.5) {$14.3)
Adjusted EBITDA Margin (529 {455 {373) f4596) r53%) (379} (22%) 175,
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Footnotes

(1) Total Customers is the cumulative number of customers that have opened at least one account, including banking, membership subscription, secured personal loan, cash advance, managad investment account, eryptocurrency account and customers
that are monetized through our marketplace and affiliate products. Total Customers also include customers that have submitted for, received or clicked on at least one marketplace loan offer. Previously, Total Customers included all customers that
submitted for or clicked on an offer through our marketplace but were not necessarily monetized, which we changed beginning in the third quarter of 2022 in order to more accurately reflect management's view of our customers. Total Customers for all
prior periods have been recast to present the updated definition of Total Customers.,

(2) Total Products is the total number of products that our Total Customers have opened, including banking, membership subscription, secured personal loan, cash advance, managed investment account, cryptocurrency account and monetized
marketplace and affiliate products, as well as custorners who signed up for our financial tracking services {with either credit tracking enabled or external linked accounts), whether or not the customer is still registered for the product. Total Products also
include marketplace loan offers that our Total Customers have submitted for, received or clicked on through our marketplace. If @ customer has funded multiple secured personal loans or cash advances or opened multiple products through our
marketplace, it is only counted once for each product type. Previously, Total Products included all products for which our Total Customers submitted or clicked on an offer but were not necessarily monetized, which we changed beginning in the third
quarter of 2022 in order to mere accurately reflect management’s view of our products. Total Products for all prior periods have been recast to present the updated definition of Total Products.

(3) Total Originations is the dollar volume of the secured personal loans originated and cash advances funded within the stated period.

(&) Provision as a % of Originations is defined as provision for loss on finance receivables for the peried divided by Total Originations for the period.

(5) Enterprise Partners is comprised of Product Partners and Channel Partners. Product Partners are financial institutions and financial service providers. Channel Partners are organizations that allow us to reach a wide base of consumers, including but not
limited to news sites, content publishers, product comparison sites and financial institutions.

justed Revenue is a non- measure and is defined as total revenues, net plus amaortization of loan origination costs less provision for loss on subscription receivables, provision for loss on fees receivables and revenue derived from phased ou
(6) Adjusted R GAAP d is defined as total t pl tizati il t ts | far | b b bl fiar | fi bl d d d fi hased out
products, Definition previously removed non-operating income, which has been moved out of total revenues, net (GAAP) and into other (expense) income as part of our GAAP financial statement reclassification in Q1 2022,

(7) Adjusted Gross Profit is a non-GAAP measure and is defined as gross profit less revenue derived from phased out products, Definition previously removed non-operating income, which has been moved out of total revenues, net (GAAP) and into other
(expense} income as part of our GAAP financial statement reclassification in @12022.

(8 Adjusted EBITDA is a non-GAAP measure and is defined as net income (loss) plus interest expense related to corporate debt, income tax expense (benefit), depreciation and amortization expense, change in fair value of warrants, change in fair value of
subordinated convertible notes, change in fair value of contingent consideration from mergers and acquisitions, stock-based compensation and one-time expenses less origination financing cost of capital.
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